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Eucation, Public Relations Journal, Asso- 
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ber 1981, p. 28 

“Finding the fabulous few: Why your pro- 
gram needs sophisticated research” 
(prospect research). Emily Pfizenmaier, 
March 1981, p. 14 

“Fortifying volunteers” (case statement). 
James Gregory Lord, February 1981, p. 15 

“Four easy errors” (case statement). James 
Gregory Lord, February 1981, p. 15 

“Fund-raising clout: How you can help 
strengthen your institution’s board with 
trustees who can give—and get.” Robert 
L. Gale, April 1981, p. 18 

“Fund raiser” (special “How to Hire” 
guide). Karl F Wolf, September 1981, 

p. 22 

“Getting good advice: How and when to 
use consultants.” Michael Radock, Feb- 
ruary 1981, p. 22 

“Getting in gear: How to organize for max- 
imum support” (corporate support). John 
Grenzebach, November 1981, p. 22 

“How much access? The chief develop- 
ment officer’s relationship with trust- 
ees.” H. Sargent Whittier, Jr., April 1981, 

“It’s all in the community: Community 
colleges can win corporate support.” 
William J. Ballard, November 1981, p. 42 

“Keeping in touch: What to do after you 
receive a corporate gift” (stewardship). 
Barbara LaVilla Laughton, November 
1981, p. 48 

“The little college that could” (capital 
campaign, volunteers). Donald M. Cas- 
siday, May 1981, p. 28 

“Make your case statement a potent mar- 
keting.tool.” James Gregory Lord, Feb- 
ruary 1981, p. 12 

“Matching gifts: Double, double—neither 
toil nor trouble” (corporate support). 
Margaret A. Bergan, November 1981, 

p. 44 

“More bucks for your bang” (capital cam- 
paign, small college). J. Scott Buchanan, 
July/August 1981, p. 43 

“Near and dear: A corporate fund-raising 
program for small colleges” (annual 
fund). Scott Muirhead, November 1981, 
p. 36 

“No ‘instant’ fund raisers.” John E. 
Dolibois, October 1981, p. 40 

“No!No!No! Paid callers may reach out 
and raise more funds, but what’s the 
cost to volunteer involvement?” (de- 
bate). David R. Dunlop, October 1981, p. 


“Participation at any price?” (annual fund, 
percentage participation). Joel Strangis, 
June 1981, p. 38 

“Pay-a-caller: Employ students to staff 
phonathons.” Robert R. Ashton, Jr., Oc- 
tober 1981, p. 14 

“Prof potential pays” (grantsmanship). 
Paul Solyn, May 1981, p. 33 

“Professionals in development: Dignity or 
disdain?” Joel P Smith, March 1981, p. 10 

“Proud parents produce.” Richard M. Mar- 
koff, May 1981, p. 32 


“Reporting your results: A new tool for 
fund raisers” (gift reporting standards). 
Warren Heeman, September 1981, p. 46 

“Supply-side support: Will corporations 
take up the slack left by Reaganomics?” 
Hayden W. Smith, November 1981, p. 18 

“To give or not to give: A day in the life of a 
corporate contributions officer.” B. J. 
Nolan, November 1981, p. 14 

“Trustee territory” (trustee role in fund 
raising). Michael Radock, April 1981, 

p. 28 

“Vesting the interest: Corporate involve- 
ment leads to financial commitment.” 
Peter Cummings, November 1981, p. 32 

“What to do before the volunteers arrive” 
(planning). Nancy L. Davis, February 
1981, p. 34 

“Why we give” (corporate support). No- 
vember 1981, p. 22 

“Women mean business: How a women’s 
college won corporate support” (capital 
campaign). Patricia Purcell, November 
1981, p. 40 

“Work, wealth, and wisdom: Using trustee 
talents in fund raising.” Gary A. Evans, 
April 1981, p. 14 

“Yes!Yes! Yes! Paid callers reach out and 
raise more funds” (debate). Scott G. 
Nichols, October 1981, p. 16 


Government Relations 


“Government relations director” (special 
“How to Hire” guide). Kenneth A. Shaw 
and James M. Brown, September 1981, p. 
34 

“My friends: Assembling a state relations 
team” (volunteers, lobbying]. David T. 
Shufflebarger, January 1981, p. 24 

“PAC power” (political action commit- 
tees). Tom Clarkson, July/August 1981, 
p. 56 

“Road to the capitol: A two-way street.” 
Lee Katz, January 1981, p. 22 

“State appropriations: Drought warning.” 
James A. Ream, July/August 1981, p. 6 

“Taking your case to the state: Every in- 
stitution needs effective state relations.” 
Richard Kennedy, January 1981, p. 12 

“A tale of Tallahassee: Lobbying the state 
legislature.” Lynn B. Clarke, January 
1981, p. 8 

“Turning the tide against Tisch” (lobbying, 
tax policy, state relations). Eric 
Wentworth, January 1981, p. 16 

“21 tips for effective lobbying.” T. Michael 
Elliott and Loretta Glaze Elliott, January 
1981, p. 14 


Institutional Relations 


“The big six: A look at six leading public 
affairs departments” (media relations). 
Jose Ann Steinbock, March 1981, p. 28 

“The day Reagan was shot: How a univer- 
sity hospital PR staff handled the crisis.” 
Emily R. Turk, with Richard Ellis and 
Irene Haske, December 1981, p. 20 

“Getting gifts together: Alumni media ex- 


CASE CURRENTS 


ig 

— 

| 

% 
| ‘ 
d 


Friends or foes. Two- and-four-year insti- 
tutions don’t have to be adversaries in the 
state political arena, says Dale Kendrick of 
Dale Kendrick Associates. ““As two-year 
colleges grow in enrollments, more and 
more state funding formulas do not dis- 
tinguish between what kind of institution 
is being funded, but what type of program 
is being offered. . . . It makes good sense 
for both types of institution to work to- 
gether to bring about the necessary pressure 
and sound information that results in fund- 


ing for programs at an appopriate level.” 
When both types of institution must vie for 
the same dollars competition shou!d be 
“carried out in the most professional man- 
ner and presented in a way so that the legis- 
lators do not get confused, frustrated, or 
tumed off completely.”’ Backbiting usually 
backfires. 


perts boost capital campaign” (media re- 
lations, volunteers). Donald R.. Perkins, 
June 1981, p. 19 

“Hot on the campaign trail: Community 
visits win friends and influence people” 
(government relations, media relations, 
special events). William Keller, May 
1981, p. 40 

“How to test for news judgment.” George 
Dehne, September 1981, p. 24 

“Let your people know: Good employee 
communication means good PR” (inter- 
nal communication). Terry D. New- 
farmer, April 1981, p. 32 

“News bureau director” (special “How to 
Hire” guide). Richard J. Pokrass, Sep- 
tember 1981, p. 24 

“The truth as it is” (media relations, news 
bureau management). Bob Beyers, 
March 1981, p. 31 

“The truth at its best” (media relations, 
news bureau management). Jose Ann 
Steinbock, March 1981, p. 31 

“What price PSAs?: The art of adapting 
your information to the needs of broad- 
casters.” Gene Gardner, February 1981, 


p. 38 

“Yellow-ribbon event: Small college goes 
far by acting fast” (media relations, spe- 
cial events). Dennis Miller, May 1981, 
p. 40 


Management 


“Fear of firing: Two veterans tell what it’s 
like to be fired.” Donna Shoemaker, Sep- 
tember 1981, p. 38 

“The firing line: Firing someone with skill 
and tact means never having to say 
you're sorry.” Bernard Weiss, September 
1981, p. 36 

“Getting fired up.” Robert H. Perry. Sep- 
tember 1981, p. 44 

“Getting good advice: How and when to 
use consultants.” Michael Radock, Feb- 
ruary 1981, p. 22 

“Guidelines for success in the small shop” 
(budgeting, staffing, organization). Wes- 
ley K. Willmer, May 1981, p. 14 

“The hiring handbook: A guide to the tra- 
ditions, mannerisms, and etiquette of 
hiring or how to avoid making the tur- 
key your institutional bird.” James M. 
Shea, September 1981, p. 20 

“How to check references.” James M. El- 
liott and Ray T. Fortunato, September 
1981, p. 17 

“How to make sure your resume is read.” 
Anne Lowrey Bailey, February 1981, p. 9 

“In the beginning was orientation” (trustee 
orientation). George Powell Flint, April 
1981, p. 30 

“The letter of the law: What you can and 
cannot do when hiring.” Susan Small 
Pogue, September 1981, p. 14 

“The networker: An executive recruiter 
talks about the fine art of job hunting.” 
Anne Lowrey Bailey, February 1981, p. 6 

“The small-shop stretch: Hour- and 
dollar-stretching ideas from 15 institu- 
tions.” Barbara McKenna, May 1981, p. 
22 


“So you want to be a consultant....” 
Luther H. Hoopes, February 1981, p. 48 

“10 hiring dos and don’ts.” Arthur V. 
Ciervo, September 1981, p.10 

“Wearing five hats: A, B, C lists, scissors, 
and Gothic novels help” (time manage- 
ment). Nancy Craig, May 1981, p. 10 

“You're not a] one” (small shop). Nancy 
French, May 1981, p. 48 


Periodicals 


“Drafting the outside designer” (design 
consultants). Charles R. Aldrich, Febru- 
ary 1981, p. 26 

“An editor’s hit list: Words you can live 
without.” Edward Hutchings, July/ 
August 1981, p. 46 

“Fund raiser turns magazine editor: Pro- 
ducing a periodical in a small develop- 
ment office.” Francis P Hurley, May 
1981, p. 44 

“Periodicals editor” (special “How to Hire” 
guide). Robert J. Armbruster, September 
1981, p. 28 

“A taste of research: Sample the new mag- 
azines of discovery.” Lee Pilgrim, March 
1981, p. 22 

“They shoot photographers, don’t they?: 
How to work with a professional pho- 
tographer.” Carl T. (‘Iripod) Herrman, 
February 1981, p. 30 

“What 45 periodical editors say about their 
freedom.” Nancy Raley, December 1981, 
p. 32 


Publications 


“Drafting the outside designer” (design 
consultants). Charles R. Aldrich, Febru- 
ary 1981, p. 26 

“An editor’s hit list: Words you can live 
without.” Edward Hutchings, July/ 
August 1981, p. 46 

“Find photos fast with a filing system.” 
Risa Vallquist Owen, July/August 1981, 

48 

“Fortifying volunteers” (case statement). 
James Gregory Lord, February 1981, p. 15 

“Four easy errors” (case statement). James 
Gregory Lord, February 1981, p. 15 

“How to shoot your board: Fresh angles on 
board of trustee photos.” Jane D’Alelio, 
April 1981, p. 26 

“Make your case statement a potent mar- 
keting tool.” James Gregory Lord, Feb- 
ruary 1981, p. 12 

“Publications director” (special “How to 
Hire” guide). Ann Granning Bennett, 
September 1981, p. 32 

“Publications people: Endangered 
species?” (technology, publications, 
management). William M. Schmitt, De- 
cember 1981, p. 26 

“Small shop talk: Striving for perfection in 
the publications office.” Eric $. Drake, 
December 1981, p. 29 

“They shoot photographers, don’t they?: 
How to work with a professional pho- 
tographer.” Carl T. (Tripod) Herrman, 
February 1981, p. 30 


General 


“At the head of her class: Mary Clark, 
Professor of the Year.” Paul Desruis- 
seaux, July/August 1981, p. 26 

“50 ways to celebrate Mindpower.” Nancy 
Raley, December 1981, p. 6 

“John Gardner: Jefferson Medalist.” Bar- 
bara McKenna, July/August 1981, p. 20 

“Mindpower on the move” (ways to cele- 
brate Mindpower Week). Nancy Raley, 
July/August 1981, p. 40 

“My favorite professor: Some views from 
VIPs.” July/August 1981, p. 34 

“1981 Case Recognition Program Win- 
ners.” October 1981, p. 24 

“A salute to excellence.” James L. Fisher, 
October 1981, p. 25 

“Voices: Academic Life” (quotations). 
July/August 1981, p. 39 

“Voices: The Educated Person” (quota- 
tions). July/August 1981, p. 25 

“Voices: Education and Society” (quota- 
tions). July/August 1981, p. 33 

“The whole mind catalog: A timeline of 
memorable facts and famous firsts from 
colleges and universities.” Anne Lowrey 
Bailey, October 1981, p. 10 cnse 


University Microfilms 
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